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i 10M peak BBC audience for IAAF when | . projects linked to the events
: GB & NI men won 4x100m gold

200+ NATIONS #/AAFWORLDS 2 5,378 VOLUNTEERS
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attended the events : #PARAATHLETICS WPA 2 465 and IAAF 2,913
OVER 3,300 ATHLETES 1.6 Billion potential social media

i Impressions

TOTAL NO. OF TICKETS SOLD: 1,010,000
World Para Athletics 305,000 & IAAF 705,000

DIRECT ECONOMIC IMPACT: £107M

] World Para Athletics £28M & IAAF £79M 975 OF FANS
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59% OF FANS : as a positive, vibrant city
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