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London is one of the most vibrant
citieson Earth - every year the city
attracts more people to visit and
more businesses to make London
their home.

Many are attracted by the capital’s
dazzling culture and its unparalleled
heritage, while others are drawn to
London’s constantly changing
physical and social landscape.

With more than 200 festivals a year,
35,000 theatrical performances,
nearly 250 free attractions and more
hotel rooms than either Paris or New
York, it is no wonder London is
consistently ranked the best place to
visit by international tourists.
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ABOUT VISITLONDON.COM

Visitlondon.com is the official visitor guide to London, a comprehensive resource for everything that’s
happening in London. At any one time, this includes 20,000 event listings, plus essential information on
what to see, where to stay, what to eat, how to get around and what not to miss. Visitlondon.com is also
available in French, ltalian, German and Spanish.

Visitlondon.com is run by London & Partners, the Mayor of London’s official promotional company.
London & Partners promotes London to UK and international leisure and business tourists, international
students and businesses seeking a UK or European base. Our mission is to tell London’s story brilliantly.

Each month visitlondon.com attracts more than 2.5m users. We have nearly 1m active newsletter
subscribers and over 1.5m social media friends and followers, with a total reach of 10m.
Visitlondon.com also benefits from high-impact global PR and marketing campaigns that raise the
profile of London as the world’s number one tourist destination.

We help over 800 London businesses to promote their products and services to our audiences.
How can we help you?

VISITLOND@N.COM

OFFICIAL VISITOR GUIDE
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KEY DATA

Visitlondon.com attracts a broad range of users from all over the world
and throughout the year, many returning time and time again to plan
their trip and find things to do while they are in London.

Source: Google Analytics
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TOURISM WEBSITES USED BEFORE
AND DURING A TRIP TO LONDON

HOW WE
COMPARE o

Visitlondon.com is by far the most popular tourism

website for planning a trip to London and while in 33%
the city @ visitEngland

Source: London & Partners Visitor Research, May 2015 26%
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A KEY
INFLUENCER

Visitlondon.com is a trusted source of information.

8%

Visitlondon.com is a key influencer in visitors’ decision-making POSITIVE INFLUENCE

and purchasing activities.

VISITORS SAY VISITLONDON.COM HAD A
POSITIVE INFLUENCE ON THEIR DECISION
Source: London & Partners Visitor Research, May 2015 TO PURCHASE FROM OTHER WEBSITES

9%

FEEL SECURE

VISITORS SAY THEY FEEL SECURE
PURCHASING FROM VISITLONDON.COM
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a wealth of valuable information ab‘our visitors

'rurism planning and booki% ivities




OUR AUDIENCE

Our audience is socially active, enthusiastic about travel, loves
good food and great experiences, and is growing day by day.

Our audience insights range from onsite activity to in-depth

personas which reveal the motivations and attitudes of travelers
from our biggest markets.

21%
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25-54 yrs old Employed / houswife

Children aged 3-17 $61k - $152k

N

Za Marned / live with

‘ partner and children
Good organisation... travelling
needs to be fun for everyone

14

TIME SPENT PLANNING A TRIP

v/

VISITED IN
THE LAST 2 YEARS

London, Israel, Spain, France, Prague, Berlin Paris, London, ltaly,

2

FUTURE PLANS

ain, Ireland

SOURCES USED

Search engine
searches

Travel websites \
and blogs §
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CE— Trip Advisor "
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Social media
pre— YouTube videos
]
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Tourist board websites Mobile apps
IgSSTED ............ OFFLlNE
SOURCES
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Travel
weblog

Travel ... Family
reviews l.‘ and friends

Search m
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TRUSTED BRANDS

Fodors Frommers Ione@plmet contiki

. *
a‘lExpedla‘ Rick Steves: T* travelocity

Family | friend
recommendations

TRAVEL ATTITUDE

|
@ @
Resourceful Culturally Practical
curious and reponsible
Guidebooks
TRAVEL OBJECTIVES
[ ]
Travel agent @ .Q
Everyone has Be savy
fun/relaxes and cautious
Travel magazines
newsletters
BeIn
control
KEY ISSUES

Deal-seeking mentality means they will book
through the lowest price channel. Need assurances
when booking through tourist board site.

KEY OPPORTUNITIES

More likely to search itineraries and logistics.
Prefer expert sites or 3rd party reviews.

KEY MESSAGE NEEDED

Best source for up to date information.
Offers and packages to maximise travel budget.



Young Professionals TRAVEL ATTITUDE
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Prefer unbiased review sites. Sceptical about
using tourism board sites in general.

Search \\ Travel \/ Travel ... Family
engines b weblog @@ reviews l.‘ and friends
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KEY OPPORTUNITIES

TRUSTED BRANDS Hungry for the‘latest trgnds and want to feel
exclusive and ‘in the know'.

—
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ono LSEIACHS Booking.com ’ KEY MESSAGE NEEDED
VISITED IN A o o Best source for everything trending in the capital.
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THE LAST = ,E:EE’H?QSPOO” yelp GROUPON Con‘l'lkl Promote local ‘insider’ views and tie to the site.
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PROMOTIONAL OPPORTUNITIES

Visitlondon.com is a powerful rich media platform that offers a « BESPOKE PROJECTS
wide range of opportunities for consumer brands to reach and - DISPLAY ADVERTISING
engage with a qualified audience. Our expert in-house teams can
help you craft a compelling one-off or ‘always on’ promotion to

* NATIVE ADVERTISING

. ' — . * ADVERTORIAL
drive traffic, ecommerce, data acquisition or social engagement VIDEO
according to your business goals.

* SOCIAL

* EMAIL MARKETING
+ CHINESE DIGITAL CHANNELS
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The Light of the Spirit, Patrice anrmr Lumw.-ru London 2016. Produced by Artichoke. Photo by Matthew Andrews

Lumiere London

Lumiere London
14-17 January




BESPOKE DIGITAL PROJECT

An experiential promotion in January 2016 showcasing unique light

installations in key points across the city, anchored by a bespoke
digital hub on visitiondon.com.

Visitlondon.com was a media partner and the
official digital home of the event.

titd :.!.Tssm web visitvs))
4.1m page views
m 380,000

MAP DOWNLOADS
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Neon Dogs by Deepa Mann-Kler
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Trafalgar Square

Cockspy, 5,

Neon Dogs, Deepa Man-Kler. Photo: Kritt Normsaskul.

Supported by M ‘ ¥

Inspired by balloon dogs at children’s parties, this joyful collectiog
twelve neon dogs is sure to make you smile.

!
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INTEGRATED DIGITAL PROJECT
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SOCIAL MEDIA COMPETITION

Pinterest

Instagram

ATRIPTO
ATRIPTO
. LONDON - LONDON

i 2LONDON PASSES |
: WIORTH £110

Tag us & share your
favourite Christmas iy
using: #London

ATRIPTO
LONDON

VISITLOND@N.COM + ()
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DISPLAY ADVERTISING

DISPLAY

Make sure your brand is unmissable with a
range of display advertising options.

0 BILLBOARD
970 x 250 px

MPU OR HALF PAGE AD
300 x 600 px (HALF PAGE)

300 x 250 px (mPU)

Q LEADERBOARD
728 x 90 px

9_

VISITLOND@N.COM

""""" OFFICIAL VISITOR GUIDE

a Bostof Things to Do Where to Stay Traveller Information Tickets & Offers.

SHOPPING

N

Welcome to visitiondan.com your offcs !ygmd oo London. Find evarything
you need to plan your tip, from top atiractions to travel informtion.

Things to Do

What's On Pubs and Bars.

London Essentials

id
b

Sightseeing Pass

Tickets, Hotels and Oﬂers

ondon Hostals
Do g onir
W

ﬁ

London Spotlight Tools & Downloads
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DISPLAY ADVERTISING

TAKEOVER

Impress your target audience with a full page
takeover to get the bestreach.

BILLBOARD
970 x 250 px

G 2X SKYSCRAPER
160 x 600 px

G 1X HALF PAGE
300 x600 px

1XLEADERBOARD
728 x 90 px

S—
0 S B

THE
DISCOVER THE i
PRIDE OF LONDON L|°N KlNG THE =
P Al YL b LION
= KI
& M..._..... =,
Eege v VISITLONDZN.COM Q
OFFICIAL VISITOR GUIDE
f k
@ Discover London Things to Do Where to Stay Traveller Information Tickets & Offers.
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50 BEARS, ONE CITY
"

Welcome to visitionden.com your official city guide to Londen, England Find Tus 10 RIOC  Sal10C
‘everything you need to plan your trip, from top attractions to travel information.

Things to Do Climate and weather in London

DISCOVER THE
PRIDE OF Lonnoe

Top 10 Attractions. Top 10 Musicals

Discover Discon
London tris year London ths year

Tickets, Hotels and Offers

London Pass.
Save on sghiseong

)
| Sightseeing 3
Tours b
‘Save on sightseeing. h

Seemore

Tools & downloads
B L B

RadisssnB® Loy " o R
BOOK YOUR

DISCOVER THE

PRIDE OF LONDON £ TICKETS TODAY!

LYCEUM THEATRE |




NATIVE ADVERTISING

d and
Tailored and contextually relevant conten’lt, hoste
promoted across visitlondon.com channels.

i i i he
Our native advertising options give yput S
opportunity to tell your brand’s story in an

and compelling way.

Privacy & Cookies

VISITLOND@N.com

Begin OFFICIAL VISITOR GuIpE

A Tickets & Offers Discover London Things to Do Where to Stay Traveller In
— ] \-\
You are here: Home > Things to p
Things to Do in London (=) ( P (
'y ) ~ / | ] Top Attractions

Warner Bros. Studio Touy
The Lion King
Hop on Hop off gys Tour
Coca-Cola London Eye
The View from The Shard

Top 10 Musicals Total London Tour

There are so many things to do in ¢ Ondon, it is tough o knoy, Whatto do firsyy y; Sitiondon.com has ey, Vthing you need 1o plan what to do i, ondon,
; =

" It -COm has everyth e
including free things to g, Sightseeing opportyn, "ies and fun things 1 do this weekeng, '

Explore By Cate, O]
Yy gory Browse ajy Things to pg

I Food anqg Drink > Nightlife > I Open Space 3
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Sh i
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NATIVE ADVERTISING

ADVERTORIAL

An article created by our expert in-house editorial team designed to
engage visitors and deliver your objectives. Advertorials are promoted via
a prominent promotional box on a relevant landing page, preferential
position in search results, social media and email (optional).

Chinese New Year -

Landing
page



VIDEO

VIDEO

Save money and time by taking advantage of our video
marketing expertise. We are uniquely placed to produce, host S

and distribute high quality videos to an engaged audience. We \ =
can also unlock prime London locations. Our videos bring M !iﬁ
brands and experiences to life while entertaining and
informing visitors.

AFTERNOON T A

Benefits:

» A sponsored video released on our YouTube
channel with optional additional short edits for
other social media usage -

» A guaranteed number of views (from 40,000) f/ 7

» Cross-promotion across our channels L n

» Systematic outreach to secure editorial -
placements and social promotion by third-parties.

Visitlondon.com won ‘best overall use of online
video’ at the Social Travel Britain Awards in 2015

Youff® VisitLondonVideo




SOCIAL MEDIA MARKETING 11 FACEBOOK

ENGAGEMENT

+1540%

ABOVE

SOCIAL MEDIA COMPETITIVE SET 9y

We have fast-growing, highly-engaged communities
on all major social networks including Facebook,
Twitter, Instagram, Pinterest and YouTube, with a
combined reach of 10 million.

We can help you to connect these communities with
your brand, product and message.

>loodsosl

982,000 188,000

FACEBOOK LIKES INSTAGRAM FOLLOWERS

472,000 ) 7,700

\l.fid :nobno_l ni enoitsniteeb priqgoriz qoT
nobno_lgorai IUped M

TWITTER FOLLOWERS FOLLOWERS
15.8M 14,600 )
VIDEO VIEWS YOU TUBE SUBSCRIBERS Bz sl e prodanbrEli

:T0Oesupilopns

[ (R AINEE =B

f visitiondon ¥ visitiondon (8 visitlondonofficial Yu{f[f) VisitLondonVideo S VisitLondon




GLOBAL REACH

GLOBAL FAN
BASE

Visitlondon.com attracts
people from all over the
world. We have particularly
engaged users in North and
South America, Europe and
India.

1 100 10k 1M



EMAIL MARKETING

EMAIL MARKETING
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5 CELEBRATE
MOTHER'S DAY
INTHE WEST END

EMAIL MARKETING VISITLONDEN.COM £

OFFICIAL VISITOR GUIDE

Discover London Things to Do Where to Stay Tickets & Offers

NEWSLETTER TAKEOVER

Stand out to your target audience with a full newsletter takeover
to get the bestreach.

Hello Niek J

With temperatures rising, spring is a blooming fantastic time to visit London. From
indulgent Easter celebrations ta Mother's Day fun, we've got loads of brilliant ideas of

TOP B AN N E R things to do in the capital this season.
600 x 160 px —

Mother's Day in the West End!

London's lively West End offers the ultimate

destination in the capital to celebrate Mother's
Day, with a fantastic range of venues to ensure

all mums are spoilt rotten.

More information

© MAIN PROMO
640 x 360 px

BOTTOM BANNER . i
600 x 160 px W §

Mother's Day Deals

Grab one of our exclusive deals and enjoy a romantic trip to the capital of love. We've got loads of ideas
on how you ean woo your beloved, from dinner at a Michelin-starred restaurant to seeing the sights from
The View From The Shard.

© BORDER &
BACKG ROUND COLOUR Plan YourTriptoLondon

oystel] |

Oyster Card Sightseeing Pass London Planner
Save time and money Free entry to over 60 London Plan your stay in the capital
fravelling in and around attractions and tours. Get ‘with our monthly guide to
London with this handy card 10% off the London Pass what's on in London.
O
DR,
(o] CELEBRATE 15" IN THE )

MOTHER’S DAY """ "WEST END

e .




EMAIL MARKETING

Pour voir cet email sous forme de page

SOLUS

Engage with your target audience and
generate the best response through a solus
takeover. A

TOP BANNER
640 x 400 px

N HERITAGE
His VISITLONDZN.COM
3 GREAT OFFICIAL VISITOR GUIDE

ERITAN

Gagnez I'un de nos fabuleux courts séj
dans 'une i ‘Anglete u patrim

Bonjour Nick
JHERITAGE
iis I TR . . . -
i (GREAT Aimeriez-vous découvrir le riche héritage de 'une des villes les plus célébres d'Angleterre? Ou découvrir un
petit trésor caché et des attractions historiques et culturelles uniques? Grace a l'opération England's

Heritage Cities, vous pourrez profiter de deux nuits, de visites guidées et vivre une expérience unigue dans

une des sept villes anglaises emblématiques, d'une valeur pouvant atteindre 1000 euros!

VISITLOND@N.COM

OFFICIAL VISITOR GUIDE

ENCLANDS
HERITAGE
CITES

Les prix comprennent deux nuits dans un hdtel haut-de-gamme & Greenwich, Chester, Oxford, Lancaster.
Durham, York ou Stratford, des visites guidées de chague ville en francais, des passes VIP vous
permettant de voir "les coulisses”, un accés gratuit aux attractions principales, des repas et des
expériences inoubliables comme par exemple une promenade en bateau, un vol en téléphérique, des bons
d'achat, des visites guidées exclusives de |a cathédrale et bien plus encore!

Gagnez I'un de nos fabuleux
courts séjours

Bonjour Nick

Aimeriez-vous décourir e riche héritage de fune
des villes les plus célébres d’Angleterre? Ou
découvrir un petit trésor caché et des attractions
historiques et culturelles uniques? Gréce &

Ne manquez pas cette occasion de découvrir le riche patrimoine des villes anglaises les plus
emblématiques. Participez dés maintenant pour devenir Iheureux{euse) gagnant(e)!

Participez maintenant

L o N D e N Confidentialité | Termes | Accessibilité | Copyright

& PARTNERS ners est une s

don & Partners,

vous ne souhaitez plus re
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CHINESE DIGITAL
CHANNELS

LONDON.CN - £ B X EW

London.cn is the official Chinese language
website promoting London to prospective
students and tourists based in China. London.cn
was launched by the Mayor of London in Beijing
in October2013.

London.cn has a verified Sina Weibo account
with more than 165,000 active users. We also
have a channel on Youku, China’s primary
online video platform.




ABOUT
LONDON & PARTNERS

London & Partners is the official promotional company for London.
We promote London and attract businesses, events, congresses, students and
visitors to the capital. Our aims are to build London’s international reputation and
to attract investment and visitor spend, which create jobs and growth.

Our mission is to tell London’s story brilliantly. We manage our flagship website
and London’s official visitor guide to London visitlondon.com and a host of
supporting digital channels.

Find out more about our work at londonandpartners.com



CONTACT

David McKie
Tel: +44 (0)20 7234 5768
Mob: +44 (0)750 324 9407
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